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Why a Survey on Open Innovation 

in Europe? 

 

• The lack of an integrated vision of European 

managers’ practices with regards to Open 

Innovation. 

 

• How successful is the European approach?  

 

• Ongoing survey in collaboration with Zeppelin 

University (Prof. Dr. Ellen Enkel). 

 

• Preliminary analysis from 70 responses. 

 



Covered Topics 



39% SME (<501 employees) 

61% Large firms 
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Factor analysis 

Groups of variance

Leaders Followers

Radical innovations (new to market) 0.70 0.18 -0.07

Incremental innovations -0.91 0.11 -0.19

Active use of social media 0.24 0.42 0.30

New business models through OI 0.36 0.56 -0.13

0.33 -0.12 0.72

0.37 -0.38 0.05

-0.20 0.22 0.49

Prioritize institutional sources 0.69 0.31 -0.06

Uses sources from own industry 0.19 0.16 0.37

Laggers

Resources used for scanning and 
developing new technologies

Focus to explore new markets using 
existing technologies

Focus to create new co-operation and 
alliances
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Thank you 


