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This has been an instructive year for 
presentations on reputation: Toyota and bp



And What Would a Presentation on 
Reputation be without Goldman Sachs…



Sell Side Optimism McKinsey



Deregulation’s ‘Benefits’ Concentrated Info OwnershipUS Govt 

Acctg Office



Which Was Belied by the Results of “The Lost Decade”
for InvestorsBeta Investment 



National Debt Relative to GDP



Trust in Business is Recovering but Concerns RemainEdelman 

Trust Barometer 2010



Perceptions of reputation and value contribution are 
changingEdelman Trust Barometer 2010



Sustainability Is Growing as an Economic Force

Source: Accenture 2010



BRICs Are Above Average in Ratings of Public Policy 
Environmental SupportGRI



Perceptions of Ownership Have Shifted Edelman Trust Barometer 2010



Strong Relationship Between Reputation and 
Performance Harris Interactive 2010 RQ Survey
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Information & Reptutation convey 
value financially and competitively OECD

Distribution of the value added

• 299 US$

– 75$ profit to US (Apple)

– 73$ whls/retail US (Apple)

– 75$ to Japan (Toshiba)

– 60$ 400 parts from Asia

– 15$ 16 parts from the US

– 2$ assembly by China

• iTunes Music Store 

– 70% digital market share

– Big 5 recording companies

The Apple iPod = 299$ of 
Chinese exports to US 

http://blogs.computerworld.com/node/5724



Apple’s Revenues Bigger than Coke, 
McDonalds,                     Disney  or Google



Reputation Value Model Illustrates Statistical 
Causality
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0.70.7 70Cross-Selling*Combined indices:
Overall reputation;
Reputation compared to competitor;
Reputation compared to the idea
Familiarity
etc.

Brand Data

Stakeholder Survey 
Inputs (Customer, 
Employee, Other)

CSR Data

Media Relations 
Data

Possible Data Points:

Data
Inputs

Awards, Patents, 
Ratings

Publicly Available 
Financial  Data

Marketing Data

Sample
Attributes

Stakeholder perception
regarding communications
around  Innovation
Reactions
Opinions formed
Prominence
Tone

Stakeholder perception
regarding Environmental &
Sustainability Communications
Reactions
Attitude Regarding
Opinions formed
Prominence
Tone

Stakeholder perception
regarding communications
around Strategy Execution
Reactions
Opinions formed
Prominence
Tone

…
…

…



Understanding the Relationship Between 
Pscyhology, Communication and Opportunity 

Big Picture blog



Reputation Messages Have a Persistent Impact on 
Stock Trading

Fare Stories
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Positive revenue stories have a life of about two months.  The maximum occurs at 
cumulative 17 days stories with stock at  22 days


